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ABSTRACT

In a very dynamic and highly competitive business environment every
company have to make sure that they have a sustainable competitive advantage,
The issue about the channel of distribution has been given a very serious attention
by every business,

The retailer performance that failed to meet the expectation in the spring bed
industry was a sign that a study regarding factors affecting the retailer
performance in this industry has to be analyzed, evaluated, synthesized and
empirically tested. To follow up the statement, this study was conducted on 344
springbed retailers in Jakarta, Bogor, Depok, Tangerang and Bekasi as the sample.
After the validity and reliability test, the collected data was analyzed using
LISREL 8.80.

Results of the study revealed that the relational governance and relational
embededness do not have a direct effect on retailer performance, but it was
intervened by marketing competence. Relational rent has an insignificant effect on
the retailer competence and performance. The marketing competence increased
the positive effect of relational governance and relational embeddedness on the
retailer performance. The positive effect of relational governance and relational

embededness on the retailer performance was getting stronger when the relational
rent and marketing competence were increasing. However, the indirect effect of
marketing competence was higher than relational rent. Finally, the Marketing
Competence as an intervening variable has a very crucial role in relating the
relational governance and relational embededness on retailer performance.



